
 

 

Are Your Tradeshows  
Too Transactional?

E X P E R I E N T I A L 

M A R K E T I N G

Are your…

... Sales leads leading nowhere?

...Competitors grabbing market share?

...Marketing costs on the rise?

...Business relationships in need of bolstering?

Maybe it’s time to take a new look at your trade shows. Many exhibitors fail to 
connect with and influence key decision makers.

S N A P S H OT 

TO P I C S 

S E R I E S

executive decision makers:

The reason? Most companies don’t deliver the kind of 

compelling brand experiences that motivate trade show 

attendees to take action.

—SAGEWORLD.COM

46% 
MAKE  
PURC HAS E  
D EC I S IO N S  
AT TR A D E S H OW S

76% 
AS K FO R  
QUOTE S  
AT TR A D E S H OW S

77% 
FIND NEW 
SUPPLIE RS 
AT TR A D E S H OW S

http://getsynchronicity.com


Architecting successful branded experiences requires deep expertise 
across a broad range of competencies including:

•  Experience design

•  Experiential technology

•  Experience activation

•  Experience extension

If you’re ready to make experiential marketing work for you, 
do it right. Do it with an experiential marketing expert.

 

Event Marketer says, “While most brands understand 
the power of branded experiences, they are still playing 
catchup.” Why?

• Trade show teams may be stretched too thin.
• Trade show marketing may be outdated.
•  Trade show staff may not have the necessary 

expertise.

Whatever the reason, in the battle for attention, you 
need expert assistance from an experiential marketing 
professional. Attendees today expect a high return on brand 
experiences. They’re looking for experiences that are:

• Authentic
• Relevant
• Valuable
• Personal

experiential marketing  
event attendees:

—EVENTTRACK 2017 EVENT MARKETER

50% 
CAP TURE  
AND S HARE  
P H OTO S , V I D E O S 
O R S O C IA L P O S T S 
O F B R A N D E D 
E XP E R I E N C E S

72% 
SAY FRIE ND S’ 
PO STS A B O UT 
B R A N D E D E XP E R I E N C E S 
M A K E TH E M M O R E 
LI K E LY TO PU RC H AS E 
TH E B R A N D

75% 
ARE M O RE LI KE LY 
TO PU RC HAS E 
TH E B R A N D A F TE R A 
B R A N D E D E XP E R I E N C E

65% 
O F B R A N D S SAY TH E I R 
EVE NT AND 
E XPE RIE NTIAL 
PRO G R AM S  
A R E D I R E C TLY 
R E L ATE D TO SA LE S .

75% 
O F C O M PA N I E S W ITH 
E V E NT B U D G E T S 
B E T W E E N $ 5 0 - $ 1 0 0 
M I LLI O N SAY TH E Y 

E XPECT AN ROI 
O F M O RE THAN 
5:1  FO R LIV E E V E NT 
A N D E XP E R I E NTIA L 
P RO G R A M S .

79% 
O F B R A N D S SAY 
TH E Y WILL 
E XECUTE M O RE 
EVE NT AND 
E XPE RIE NTIAL 
PRO G R AM S THI S  
YE AR  C O M PA R E D  
TO L AS T Y E A R .

getsynchronicity.com

815.464.1252

CONTACT US

http://getsynchronicity.com
http://getsynchronicity.com

